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Entain’s growth engine

Entain’s powerful engine of growth combines the strength of our global and
diverse portfolio with the operational capabilities that drive growth in each
market. The result is a unique competitive edge: podium position brands
supported by the scale, insight and execution needed to keep winning.

Benefits of scale in our industry Our unique capabilities

Scale efficiencies
with increased
purchasing power

Insight into customer
trends across multiple

markets

+

A huge data pool
to provide greater
business analytics

+

Geographic and product
diversity enables us to balanc
risk in our sports book

+

A blend of emerging,
scaling and
mature markets

+

Enhanced player protection

through breadth of insight
into player behaviours

Adaptability to
changing regulatory
requirements
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Proprietary tech

Our technology gives us a clear advantage. With five in-house platforms and
one core system powering our global operations, we have the flexibility and
control to stay ahead of the market. Owning and operating our own tech
enables us to be more agile, move faster with actions and decision-making,
enter new markets with confidence and deliver products that meet the
highest standards of safety and performance.

We have also integrated the latest Al tools across product discovery, design,
implementation, testing, automation and release management. This helps us
capture enhanced insights, streamline development and enhance reliability,
strengthening the player experience end-to-end.

Our unique
4 capabilities

Safer betting and gaming
Player protection is built into every
part of our business. We provide

a comprehensive suite of tools to
help customers stay in control, and
our systems monitor behaviour in
real-time to identify risk early.
When intervention is needed,

we act quickly and proportionately,

setting high standards across all
our brands and markets.

CRM and data

Our CRM and data capabilities
help us understand what our
customers want, expect and value,
and how we can serve them
better. From marketing to player
analytics, we use insight to
personalise experiences and keep
engagement steady and
responsible. Scale matters: a
larger customer base gives us
richer data, sharper decisions and
more relevant content.

Retail presence and

omnichannel

Our retail network gives us a
strong, trusted presence on the
high street, which continues to
attract new customers and
support brand recognition across
communities.

We combine our retail footprint
with a seamless omnichannel
experience, enabling customers to
move easily between shops and
digital accounts. The resultis a
consistent, connected journey
wherever and however they
choose to play.
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Product and content

We create standout betting and gaming experiences through a mix of
in-house innovation and best-in-class third-party content. Our studios
develop exclusive titles that give our brands a clear point of difference,
while our partnerships ensure we offer the widest range of premium games

in the market.

Rich media, live experiences and interactive features all bring our products
to life, helping us deliver entertainment that feels engaging, immersive and

consistently fresh.

Marketing expertise

We use deep customer insight and
a clear read of market trends to
build campaigns that resonate and
perform. Our marketing teams
combine data, creativity and
disciplined execution to attract new
customers and deliver measurable,
efficient returns on investment. It's
about putting the right message in
front of the right audience, at the
right moment.

Talent and culture

Our people are the driving force
behind our success. We attract and
retain top talent from across and
beyond the industry by offering
meaningful work, clear
opportunities for progression and a
culture that values curiosity,
collaboration and accountability.
As our people grow, so too does
our business.

Brands

With more than 35 iconic brands
across our markets, we have

a portfolio that’s both broad and
diverse but also resonates at

a local level. Each brand reflects
local culture and player
expectations, giving us the
flexibility to serve different
customer segments with clarity
and relevance. In most markets,
a single hero brand leads the
way, supported by
complementary brands that
strengthen our presence

and reach.

Regulatory experience

We operate exclusively in
regulated and regulating
markets, giving us deep
experience of working closely
with regulators worldwide. This
helps us anticipate change, adapt
at pace and maintain high
standards of integrity and
compliance wherever we
operate. Our long track record of
working with regulators across
more than 30 markets provides
the foundation for

sustainable growth.

Delivering value to
all of our stakeholders

Our Customers

77%

customer satisfaction score

Our Colleagues

84/100

Achieved a record-high score in our employee
engagement survey

Our Shareholders

£1,160m

Group Underlying EBITDA

Our Communities

5 Years

we celebrated the fifth anniversary of Pitching In,

our multimillion-pound grassroots sports
investment initiative

Our Regulators

100%

of revenues from regulated and regulating markets
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